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CE Group of Conpanies at a glance
GoopY's | everest

Aleading foodservice group in Greece that has developed and operates cnour or Comeanies
some of the nost successful brands in the food service sector-
Main areas of operation 5 foodservice.dlains &a variety of
— — — — unique foodservice concepts
é’ /; \k 2productionmits
N Sl PRI
Networks 12 countries

Travel Business

I'”d“sm.a‘ Seellens 300. OOOmmmrsdaily
ntermational Business
560"' paints of sale

5000"' enployees

The above number of enployees includes
thase enployed in all franchise netnorks

Leader in the field of travel services

= Presence in majority of notorist service stations and passenger vessels
= More than 50 years of experience in airport foodservice



Scope of Buainess GooDY's | everest

OOOOOOOOOOOOOOOO

Development & gperation of leading foodservice chains

KU girt;’s all FORNO LUCA

7] S Wde partfalio of unique foodservice concepts

NA BISTRO DﬁAVAL]ERI gr\amdt 'hlé
C o om — Foodservice Salutions: innovative, specialized formats A

.............. e oot carts, booths &40
000 i /
- 5 Twwo production units spedializing in food productionand
CATERING distribution, inflight and large-scale contract catering
N J
: ¥ fork e-conmmearce venture with Mediterranean and
Y international food
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Food Waste & Food Loss preventionis anintegral part of our ESGstrategy -

Commitrent to B Support of arcular
(net zero emissions) econony initiatives

Lesssingle use'plastic ” : : Consumer awareness and incentivization
GHH decrease in talal val. of plastic in packaging by 857 for the adoption of reusable packaging
until 2024 (vs 2019

Food Waste & Food Loss CE )
Proper management of food waste
Recarding and reduction of food loss




C2C (cradle to cradle) managerment of spent coffee

v Lesshilowastein landfills
v Reinforcement of circular economy and UPCYcling initiatives

v Sypport of Start-Up Universe and youth entrepreneurship in the field of sustainability
Results..sofar
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Food Loss & Food Waste reduction in the foodservice sector oo overeet

Food Loss =Food cost

Organized foodservice operatars have set in place
sophisticated mechanisims to safeguard bath quiality and
cost efficency.
v Packaging, partioning and standardization of rawnaterials
(eg salads)
v’ Detailed recipes strict specifications and preparation procedures
v' Proper handling of rawmeterials - expiration dates, warehousing
ordering systens
v’ Dayparting techniquesin product display
v’ Application of Made to Order (MIO) wherever possible
v' Constant enrployee training




Food Loss & Food Waste reduction in the foodservice sector Goonys | uerest
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Donate it tosave it
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Customer Onboarding: “Doggy bags’ to reduce plate
waste



Food Loss & Food Waste reduction in the foodservice sector
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GOO DY'S everest

UP OF COMPANIE

Work together to measure what needs to be reduced

4 measurement workstreans

to explare different business nodels

Onthe v" Discover and mritigate pain paints
oolf tserwgze v’ Qreate a measurement methodology with specific KPls
Full Service to be shared with the entire sector
On board v’ Gain traction with the industry and create public
awareness
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4rd
At Goody’s-Everest Group we aspire to develop in a responsible
and sustainable manner, always creating value for all our
Stakeholders.
Our strategy is aligned with our commitment fo the 10 principles I SUPP I]RT
of the United Nations Global Compact regarding human rights, Gu Al 17
labor, protection of the environment and anfti-corruption across
our business moael, our culture and our operations, while we are PA RTN ERSHIPS
also committed to actively contribute fo the UN 17 sustainable I_‘UR 'I'HE [;0 A LS

development goals (SDGS)".

The road to sustainability c00DY's | everest
goes through cooperation U .




